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PR Becomes a Mission 
Jim Rogers 
 

Many students wonder what will become of 
their abilities and passions after graduation. For 
Laura Janota, she would have never imagined that 
her background in Chicago media would have a 
profound influence on the social justice mission of 
Roosevelt University. Ms. Janota is the director of 
public relations at Roosevelt University in Chicago. 
She works primarily with media relations and has a 
broad understanding of media in the Chicago area. 
After spending fifteen years as a Chicago 
correspondent for the Daily Herald, Janota took her 
current position where she has been for thirteen 
years. 

Ms. Janota is one of the chief writers for the 
Roosevelt Review, the university’s biannual alumni 
magazine. “I write a lot of feature stories. Recently 
the amount of time I spend is increasingly going 
towards managing and posting news on the 
Roosevelt University website,” Janota says as she 
describes her position. Not only is the web a key 
element for news stories but social media has also 
plays a significant role. “When we’ve got big news, 
we send it out over Twitter and Facebook,” Janota 
explains. Janota herself was shocked at the 
popularity of the recently-formed Occupy 
Everywhere Course and cites it as an example of the 
power of social media in the news. “The story was 
given to the Sun Times as an exclusive and made it 
all around the world. Before it ever hit the 
Associated Press it was all over Twitter and 
Facebook. It was viral. Never in my wildest dreams 
would I have thought it would go to all those 
places!” 

Janota’s passion can truly be seen when 
discussing her main reason for being at Roosevelt 
University - social justice. “There’s a lot of colleges 
out there that are talking about social justice, but 
this university was founded on it,” Janota says. 
Roosevelt University had its revolutionary start in 
1945 when Jim Sparling, the former president of 
Central YMCA College, walked out with many 
faculty members and students. “The board of 
directors there wanted to set quotas in which you 
limited the enrollments of minority groups, Jews, 
and women,” Janota explained. Sparling 
disapproved of this exclusion and founded 
Roosevelt College. “They founded it on the idea that 
there wouldn’t be quotas. The school has always 
had a social justice bent and mission, and the 
community here is very interested in the 
university’s historic mission. Once I found out 

about it, it made me more interested in taking a job 
here,” Janota says.  

Janota has constantly dealt with trying to 
define social justice. “It’s a living thing. It’s a kind 
of evolving thing in my mind,” Janota says. One of 
Janota’s defining career moments came while 
writing an article scheduled to be released this 
spring. A key team member of the collaborative 
work told her, “I really think that when you are 
putting these stories together, you are really 
defining what social justice is and where it’s going.” 
Janota was shocked by this statement. “I was just 
floored that somebody would tell me that,” Janota 
said, “that somebody would think that I have that 
much of an influence on defining something 
through my work.” 

When discussing how to work with other 
writers and supervisors, Janota stresses: “Have a 
good attitude about things. Be excited about what 
you're doing, and be interested in what you’re 
doing.” Janota also emphasizes clear 
communication. “Let people know what you’re 
doing, and why you’re doing it.” This is especially 
important given the fact that most positions will 
require working with other departments. Public 
relations at Roosevelt University consist not only of 
the public relations team, but also marketing, web 
development, community outreach, and 
government relations. “A lot of times, what we’re 
doing overlaps,” Janota says. “I might have a story 
and then give it to marketing. They will send it out 
to prospective students. A lot of times, we 
coordinate with the community team for events and 
building relationships.” Teamwork is essential. 

For the student who is seeking a writing 
career, Janota strongly recommends building a 
portfolio of all published works. “In this day and 
age it’s much easier to publish than when I was 
coming out of school. You want to have some 
examples of your writing,” she advises that students 
take advantage of the many opportunities available 
for publishing on the Internet. Janota’s advice for 
aspiring PR students is straight and to the point: 
“You build a career through hard work.” She finds 
herself concerned about unrealistic expectations 
young students sometimes have towards their life 
after graduation. “A lot of times people think that 
they’re just going to get out there and get this really 
high-paying job and all these perks. I don’t think 
that’s the way it works,” Janota explains. “It’s more 
of the process of doing and learning. And, so, I try 
to live my life that way--where you just look at 
things as a step-by-step, one day at a time. What 
can I learn today? What can I take out of it? And 
what can I give back?” 


